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-> Promise Introduction
*+7 Biomedical

Brand Guideline =zmExm

Brand guidelines are designed to educate, guide, and  REHEREHNBENERHE « 5I1EMUKRER Promise
define Promise Biomedical as a brand. Biomedical EfEmAE -

They offer the foundation and framework for what EflAmERERNEEREERENES LNRE

the brand represents and how it should be conveyed, 7=Vt 7 EREAHER
both visually and verbally.

MRSEELIEE > FMTESRATE  BTE
iR SIS RN R — B PTG S MR -

Without guidelines, a brand risks falling apart due
to inconsistent use of typographies, color palettes,
styles, and tones of voice.




-> Promise Introduction
*+7 Biomedical

About Promise
Biomedical? mnzmsss

Promise Biomedical Inc. (Promise), founded in 2022, is a Promise Biomedical, Inc.ZEFEEAEER » BIIFS 2022 &F » 2—=
consumer medical product distributor in Taipel, Taiwan. {Urza8alti BB EEE mSHE -

The founder, Mr. Chung-Han (Eric) Lee, is a former reviewer Rl AZE8 (Eric) - BIRESE FDA NEER - WHREHE
of the Taiwan FDA with over 10 years of experience in the THRHERPHRESRER -

MedTech industry.

/ A ABZERE - BREEZFFR A BRI - &8ENEREE mEERE R
Do BN FEEEE R AR ERRIEHEIKIERINEE T E R
Eun ©

Our goal is to provide best-in-class consumer medical
products around the world for Taiwanese people since
there are few products available in Taiwan compared to
western countries such as the US and EU.




rp Promise Introduction - External Message
*+7 Biomedical

Brand Core =mm#d

#+ Positioning %+ Mission
A professional medical and healthcare To return medical products to
brand backed by regulatory science, professionalism and safeguard the health
providing safe, effective, and high-quality and beauty of consumers.
healthcare solutions. %  PBERERDREE  THLESNREEER -

B - UERERIESRENEREEREEmmE 5 iefiX
BN SmENEERERS

+ Vision + Values
To become the most trusted healthcare Integrity, Professional Commitment,
brand in Taiwan Scientific Innovation
A= - NASERESEENEERME - BIE# - LEHE  BE&KEE D28l




rp Promise Introduction - External Message
*+7 Biomedical

Brand Personality mpm@i

%+ Professional %+ Innovative
Possesses extensive experience in Introduces advanced medical technology to
regulatory science and strictly controls bring consumers a better health and beauty
product quality experience
H¥ LSRR EKE . BRIPEERSE - BlFh - SIEEREENY - AEEE T REFIERREERRENE
#+ Reliable + Caring
Provides safe and effective medical Prioritizes consumer health and provides
products that consumers can use with professional consultation and services
peace of mind BIE : LUNEERE A » IRAE RS -

A5 REXEEVNNERER  FHEERMEN -




rp Promise Introduction - External Message
+7 Biomedical

Brand Slogan mksiz:s

Internal Slogan

Your Trust, Our Promise
RIS TR R EEE
ZIMSHE, EERFEEES
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Biomedical

Brand Message
SheEENS

+ ZEHFEIE Regulatory science

+ ZEEW Safe and effective

4+ [GRiEHE Clinical follow-up

+ {#BEERE Health and beauty

+ EEMRENSEE  European and American
healthcare pioneer




rp Promise Introduction - Internal Message
*+7 Biomedical

Business Philosophy @ums

=% People-Oriented, Safeguarding Health and Beauty = Innovation-Driven, Pursuit of Excellence
We prioritize consumers’ health and beauty by offering safe We continuously introduce advanced medical technologies,
and effective medical products to enhance their quality of life. refining our products and services to positively impact Taiwan’s
MABE > FHEESE SN EOREREERSEEAY  BBIEMRE LU U S
2> ERHNBREESD > BHRIHEIESS - EISRAREE) » BRE# - F5ESEFRESBERE > MMBEERERTS > A5E

EREXR®REALE °

=% Professional Excellence, Trusted Reliability =% Creating Value, Sustainable Development
With regulatory science as our foundation, we ensure our We grow together with our partners and employees,
products meet international standards and provide expert establishing a sustainable business model that benefits
consultation services, becoming a trusted partner for consumers, employees, and society.
consumers and healthcare professionals. SEIEME » KERE : HAFBE  ATHEME - AE—EELNEE 8
HXZ L HEEE  UERBEBAESL - MRENSEIEEE » WiRHE T~ HE=mHKELSET °

S REHIIRTS - SN BB BB A S ISHENBE -

10




rp Promise Introduction - Internal Message
*+7 Biomedical

Corporate Culture  t#x«

=% Integrity and Honesty =% Professional Commitment
We treat customers, partners, and employees with honesty and We value professional knowledge and skills, encouraging
transparency, building a foundation of mutual trust. continuous learning to provide our clients with the highest

quality service.
B  ERERNGEEREE > B2 E 0 AZPREAREBERT

IEESE - UAE - BIRNEEHEER  offBHEET » BULErIER

=% Scientific Innovation =% Trust and Respect
We embrace technology, consistently innovate, and strive We foster an open and equitable work environment,
for excellence, bringing fresh perspectives to the healthcare encouraging employees to reach their full potential and realize
industry. their self-worth.
B2EIER - BHaRE > AEREFh - BREH > ABRBEEETHRIRR ° BEBE : ITEFEN - FENLERIE - SBE1EEESsE > BIRBREE -

11
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Biomedical

Introduction - Internal Message

Management Principles =zm=Eal

=% People-Oriented

We prioritize employee growth and development, offering
competitive compensation, flexible work environments, and
educational support.

MABE

ml

A EIREEN T

=+ Empowerment and Autonomy

BRETHINREZRE  RIEEINTIHNEFESEN  BETIFRER

We adopt a flat management structure, granting employees
significant autonomy to inspire creativity.

RIS

RECFITILERE > (e FETISEBS

EfE o RERRIE T o

% Open Communication

We encourage open organizational communication and
discussions, respecting diverse opinions to collaboratively solve
problems.

FBGEE - SEIFRMAVESB R R 0 BE

i

TER  XFEERRGERE

% Performance-Driven

We reward outstanding performance, establishing a system of
timely recognition and incentives.

HEM - SEMENERIZSEAEF - ZIUANGERHIE -

12




rp Promise Introduction - Internal Message
*+7 Biomedical

Development Strategy =s=mEzms

% Product Strategy =% Channel Strategy
Focus on European and American medical products, ensuring Collaborate with healthcare institutions, pharmacies, and online
safety, efficacy, and high quality to meet diverse consumer platforms to provide consumers with convenient purchasing
needs. options.
EmRlg : EXREREEEm  MRERETE - BX  amBE > meHEE Figals - BEERAT - B RLTFEFEF  BREHEEZENNEEEE -
ZITEK °

=% Market Strategy =% Talent Strategy
Deepen our presence in the Taiwan market, establishing a Attract and retain top talent, building a professional team to
professional medical brand image and gradually expanding into achieve the company's vision together.
other Asian regions. AN RSB EEB AT - TEELE - HEEIRASMES -

minRlE  AHEEDS  BEUSXEERERBETLR » ZS0REEEMIINME -

13




rp Promise Introduction - Internal Message
*+7 Biomedical

Corporate Personality ami

+ Professional Possessing deep regulatory and scientific expertise, we 5 . AExBErERNEREH - &S
rigorously ensure product quality:. EAEmmE -

+ Reliable Providing safe and effective medical products, we earn the A5 IRERERRNEEEm » HEHE
trust of consumers. =558 o

+ Innovative Continuously introducing advanced medical technologies, Bl¥f : RERSIEREBER » KEEE®
offering consumers new health and beauty experiences. RETHIFEE = RERERE

+ Caring Prioritizing consumer health, we provide expert consultation  EIZ : BUEEZREAE - RAFEEZEN
and services. B ARTS °

+ Passionate Driven by a passion for the healthcare industry, we are =L HEBEEER MG  MAORABIA
committed to improving the well-being of the population. fEEEfRAL -

14
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Promise Logomark & Logotype
'p Biomedical

Logomark iz

The white logomark is highly adaptable,
making it ideal for use on diverse
backgrounds, especially darker or more
intricate ones, ensuring the logo remains
clearly visible and instantly recognizable.

BT S A S ENEREE > FhlESREISE
b= LEEREIRERNE= - L/{ﬁﬁﬁﬁw
e TR Pl Rl S hShta o




Promise Logomark & Logotype
'p Biomedical

LO g O I I I a rk ﬁﬂ—fx Our logos are essential in conveying our identity, no matter

where they appear. Proper usage ensures a cohesive
representation of the Promise Biomedical brand.

The logomark symbolizes a pathway with a sense of depth,
while maintaining simplicity and avoiding visual clutter.
The logotype complements the logomark, creating an
identity that is both approachable and distinctive.

BMNEEEBEREFRNERTER » BEimnIRENE > @@k
AEYEE EEEE\ » BeffifE1L 7 —{EBE B R FE Promise Biomedical F&HE
INEXSN

TS EREBRMERI R —REE - RERIEEN . BRiRe
AR - BT RAERRMIEN - RRERLES0R
% -

17




ﬁ Promise Logomark & Logotype - Logo concept
*+7 Biomedical

+
- . A hand to support patients and
Medical Cross orovide care.
LR BT RIS BB T
+
+

A guiding star to lead the
medical industry in Taiwan.

el 2 EERERRIRE

“P“romise Alphabet
*%? : “P”

18
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Biomedical

+) > 4

Introduce a skew at the beginning of

the “P” to suggest upward movement,

symbolizing advanced technology.

£ TPy RIRERIMAMERER > BlEH
EFROENRK - REGTEILI’ °

+) > 4

1. Incorporate an arch within the
medical cross to create a more intricate
and professional appearance.

TERETFRMRINGNAZ » 18 RE
=SENEFRAVER o

2. Enhance the logo’s distinctiveness
by Incorporating unique characteristics
that set it apart from similar designs.

IRINE ZIB4F45E - (RS ERAIERE
REEEE

Logomark & Logotype - Logo concept

> 42

Separate the medical cross from the
“P” to make the cross more easily
iIdentifiable.

R TFE P o/ (ETFES
AL

19




Promise Logomark & Logotype
'p Biomedical

Original Font - Area Normal .

R s
Promise
Biomedical

Logotype
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Promise Logomark & Logotype
'p Biomedical

Original Font - Area Normal

"PROMISE
BIOMEDICAL

Logotype
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-p Promise Logomark & Logotype

Biomedical

Clear Space
BEE

To establish the minimum safety area, this example
displays the logomark down scaled to 50%.

No other graphics or text should intrude into this
space, ensuring the logomark’s visibility and impact
are preserved.

AEE/NZERE » ZRHIEER T 4EIE 50% BE
o

A, 21 2 ©
Logomark at 100% Scaling the logomark to 50% helps define
= 15 E 7 =112 == \ @it 100% 1)\ EGHE the safety margin.
ELEREA - FEREMER X FRA - UEERERE S IEEETARINE 50% BT R 2B -

R P] RIEFRIGLARE -

22




Promise Logomark & Logotype
'p Biomedical

Clear Space

:";‘Q =t CLEARSPACE CLEARSPACE
‘BT R ﬁ

To establish the minimum safety area, this example
displays the logomark down scaled to 50%.

CLEARSPACE CLEARSPACE

No other graphics or text should intrude into this
space, ensuring the logomark’s visibility and impact
are preserved.

CCCCCCCCCCCCCCCCCCCC

AERER/NTERE » 2 BEER T HEINE 50% IIE
SeE o CLEARSPACE CLEARSPACE

CCCCCCCCCC

FEUtERIFEAN » AEEEREMEF SN FREA » AERIZS
R P] RIEFRIGLARE -

23




Promise Logomark & Logotype
'p Biomedical

Clear Space

- Extreme case
SBEE - BiEER

+)

In very small areas, ensure that the clear space
around the logomark is at least 25% of its width. This

maintains the logomark’s clarity and distinction.

Scaling the logomark to 25% helps define
100% K /| \BGHE the safety margin.
eSS B 4RI E25% BN EE L 2Bk -

73~ Gy

Logomark at 100%

EIFERNNEREH - EFRESEENZERRIIED ST
ao = 2 HY 25% ° BN P PARFFIZS R M E A e -

/Gy /

24




Promise Logomark & Logotype
'p Biomedical

CLEARSPACE

Clear Space
- Extreme case ﬁﬁ
PR - RIS i

CLEARSPACE ‘ > CLEARSPACE

3)

In very small areas, ensure that the clear space
around the logomark is at least 25% of its width. This

maintains the logomark’s clarity and distinction.

EIFERNNEREH - EFRESEENZERRIIED ST
fio = 2 HY 25% ° B P AMRIFIZS R BT E M P E o

25




Promise Logomark & Logotype
'p Biomedical

Clear Space

- Huge and far
SEEY - BAEE

Use the bottom edge of the logo
as the clear space and boundary.

When using a Logomark, it can be difficult to see it MLogo FifE S S B EER
clearly in highway situations. Please use 1/7 to 1/10 of |
: : o Highway banner
the billboard size as the minimum reference. B /7 (o 1/10 of the total width N A
{&, E Logomarkhs » £ SR LBHIEIRZ FBRMER #BRA91/7 2 1/10

I > sEAFRN/7 Bl 1/10 RIMERSRNEZE

260




Promise Logomark & Logotype
'p Biomedical

Clear Space

- Huge and normal
distance

FE R - 1AL IERE

Use the bottom edge of the logo
as the clear space and boundary.

MLogo M EAFEEIGEER I >
When using a Logomark in a bus context,
please use 1/9 to 1/14 of the billboard size U U -
as the minimum reference. —_—

4
{FFHE—LogomarkFF > {i’AEHEﬁIEiRZ"F 1/9 to 1/140f the total width

SEUERAI/9 Bl 1/14 KIVEBR/NEEE @ER/9 B 1/14

27




Y

P P

The primary logomark should always be scaled FEESEERRIRRIA EEFI AR - DARES -Normal size- -Normal size-

proportionally to maintain its original dimensions. HEWBRT - Minimum Scale Minimum Scale
Print - 12.5 mm Digital - 64 px

Ensure that the logomark is not scaled below 7.5 aa e R R e B R ENRIBF S EAMERS 7.5 2 " e

mm in height for print or 64 pixels in height and X WHAESRE HERESENEEARNELL 64 LIE RS ‘Jj—l‘:,'%ﬂj"ﬁﬁ

width for on-screen use. This helps prevent any BE o BERINS ISR E SN RE TR - ENRl /AN CSee UV

loss of quality and ensures visibility. 12.5 mm 64px

Promise Logomark & Logotype - Minimum size
Biomedical

Y
Y
Y

- Extreme case -
Minimum Scale
Print - 7.5mm

TR i A RS
ENmY &=/ N/ )N

7.5 mm

28




+)

Promise
Biomedical

Logomark & Logotype - Black and white

White
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Promise Logomark & Logotype - Black and white
Biomedical

BEE» ;

80% Grey 00% Grey 40% Grey

Y

20% Grey 10% Grey

30




_p Promisq

Biomedical

Don’t do these to logo

ARSI EI

Don't outline the logomark =
: : > : 2 | EnS iR IMEE

Rotation is not allowed A
x )L

Do not flip the logo +
‘ I e R

»
w3
D

s ) {EFRTERR B 45

Do not crop the logo =
2 LR ’

Do not stretch or compress the logo =

ZJ?_MEF_R """"" a1

Don’t use a container around the logo ==

P
=

Logomark & Logotype

Only use colors specified in the brand guidelines. Avoid =
using any colors that are not included in the instructions.

RIERERRIEENEE

Do not use shadow A
B EFERS

Do not use the logo on unapproved backgrounds. ==

s DERAARZENEF MASEIEE =

31




rp Promise Logomark & Logotype - Wordmark Layout
+ Biomedical Screen & Print Stander
BB RIS SRR - EHRDR Bk

+ Chinese & English Layout =+ Chinese Layout

3> PROMISE P EEi e

P ;—;;E‘:;%:j P EFFERRKBBRAE
+ English Layout + Long Style Layout

) pomise +) Promise Biomedical

» PROMISE P SEEEBRAARAS

PROMISE BIOMEDICAL, INC.

32




-p Promise Logomark & Logotype - Wordmark Layout

Biomedical Special Colour
BB EIEE T FEWE - 5ABR

+ Chinese & English Layout + Chinese Layout

P CROMISE P EEELRE

) ERAEES P ERFESRMBBRAE
+ English Layout + Long Style Layout

) hromise +) Promise Biomedical

D PROMISE D EREEBROARAT

PROMISE BIOMEDICAL, INC.

33




_p Promisq

Biomedical

size. This area must remain unobstructed by other graphics or B ERiS B et Y » MUREBIES:
'3 E tﬁ text to preserve the logo’s visibility. AuA] R o
- I -’

I Apply this rule to every logo in use. Ensure that the clear space u& 48 BI| & P FS B A (S F R pgABEE o« EIGIETERg A
e a r p a Ce around the logo is consistently maintained, regardless of its JNGOME] > BB A BRE R S MTZE B 3l — igza’jzﬁ o |t
\'

N

CLEARSPACE CLEARSPACE CLEARSPACE ‘) CLEARSPACE

N O
JEJ F >E> >= E ﬁ X I ]4-
CLEARSPACE CLEARSPACE CLEARSPACE CLEARSPACE

Foy) ZRamE R BRGNS R A +) Promise Biomedical

PROMISE BIOMEDI
CLEARSPACE CLEARSPACE * > CLEARSPACE

CLEARSPACE ‘

*:J
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Promise Logomark & Logotype
'p Biomedical

Please use the size of one logo as

both the minimum clear space and the
e a r p a Ce minimum boundary.

BU—{ELOGOF A S BB E/ ER

- Huge and far &
BB - iBAIEIE p N

When using a logo, it can be difficult to see it clearly in

highway situations. Please use 1/3 of the billboard size |
- I /3 of the total width Highway banner
as the MIiNiMum reference

BRATI/3 SEABREIR
{EFLogolis » TR RNENIBTIRZ FHMEREN 5 5
EWRBV/ SKRAMERR/NEE

35




Promise Logomark & Logotype
'p Biomedical

Clear Space
- Huge and normal

distance
FEEE - K IEREEE

Please use the size of one logo
as both the minimum clear space
and the minimum boundary.

EU—ALOGOE A B EEH R

(1 -
_/

When using a logo in a bus context, please use 1/5 or \ U Bus
B+

1/6 of the billboard size as the minimum reference.

- vz I I |
{FAlogofT » EAEMNIBIRE Z FeseABRAY1/5 8¢ 1/6 X 1;; Oﬂr#i %fzt% total width
/J\1/E%EE§/J\,;‘$?E e T

Y
Y

PROMISE

36




_p Promise

Biomedical

525 |3 A s == == A0 El

The same rule can be applied to
both screen and print

Dup_licate(;che logo Wik’]thout altering  #E BB AR EE K/ » WASERH
Its size and use it as the margin. . N T,

1EI2EE - MERIFASAYEEIRBR D EL"P
Ensure that the beginning of the

(13 99 M\l m &
logo is aligned with the “P” and “B.” *D B ij’:'

Promise
p Biomedical

Exs&En
Promise team has over 10 years of experience

and supply chain management in the MedTech
industry.

We look forward to building strong partnerships

#0033606

with leading global consumer health companies to
bring safe and effective medical products with the
highest quality into Taiwan.

across sales and marketing, regulatory compliance,

:1010101010]0)

EEEs

We believe everyone in Taiwan has the right to
access safe and effective medical products built
with the highest quality. We are committed to
safeguarding the personal health and beauty of
Talwanese people.

Applying regulatory science, we fulfill our promise by
bringing world-leading consumer medical products
into Taiwan, which makes us a

trustworthy distributor for our customers and
business partners.

37




Vertical layout

Logomark & Logotype - Wordmark Layout

Promise
Biomedical

D

e EHME - RREHR] 122ERR

il
=

EEE AL

Ha PROMISE
== BIOMEDICAL

Promise
n—- Biomedical

H; PROMISE
== BJOMEDICAL, INC.

“I Promise
+ Biomedical, Inc.

(3. i 518 4 A

Promise Biomedical, Inc.

(3 M i 42 ) o

PROMISE BIOMEDICAL, INC.

(3 Hi % 342 4H S8
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Vertical layout - Special Colour

Logomark & Logotype - Wordmark Layout

Promise
Biomedical

D

il
=

e i EEHMHE - FAREMR

e AZ

“J PROMISE
== BIOMEDICAL

Promise
p Biomedical

ﬁ; PROMISE
== BIOMEDICAL, INC.

H.l Promise
- Biomedical, Inc.

(3 8 5I5 4 A

Promise Biomedical, Inc.

D.%E%E%

PROMISE BIOMEDICAL, INC.

[ HI ¢ 48 +H B
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_p Promisq

Biomedical

Clear Space
BEER

0 0
e 0 O 0 > 5>
e z - + % g Q3
) =S
YIE o<
00 U g7~
= 3
o' : [ £
Apply this rule to every logo in use. Ensure that 3 3 . Sanf =
: : o - = o = 0
the clear space around the logo is consistently 2 o = ?D I:IE 5 I:IE I
maintained, regardless of its size. This area must ‘z’ C_) 0 % g—. E §> ‘Z’
remain unobstructed by other graphics or text to T g = - 9 E ;
preserve the logo’s visibility. s 2§ E=

G LE A8 Rl & B P (£l R RUASES o fTEﬁ’I‘EwE’th/J\QI]
fo] > ERNEREIRBMTZEBI1S 2] —EA04EEE - LERIWVAR
FFEARIEMER X F - UMRBEIZSHRAI R -
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_p Promise

Biomedical

Clear Space -

horizontal
EESE - Bt

Vertical layout is not recommended for banners and
buses; it is suitable only for vertical advertisements
such as advertising flags

BB EZZEERNBanneri86 E+ » RESHR
SENEBSENESH °

i

Please use the size of one logo as
both the minimum clear space and the
minimum boundary.

a5 A—{ELOGOfF &3 R g i fp/ N B SR

)

i

III
+ I

B HY

It should be at least greater
than 1/3 of the total length.

Z2DKRIE RN/

41




_p Promise

Biomedical

Promise
Minimum size > . .
=R *+7 Biomedical

Minimum Scale Requirements: I ’

Print: 8 mm in height
Screen: 27 px in height

Promise
Biomedical

Always scale the primary logotype while preserving ﬁ Promise

Its original proportions. Ensure that the logotype + Biomedical
Is not scaled down below 8 mm in height for print

or 27 pixels in height for screen use to prevent any E .

: romise
degradation of the mark. -p Biomedical
TN E R > SBRITRRIGLEH] o ERIRASTEE] -

RITREEARMERS 8 Bok(mm) » SITERBERTBERE +) Biomedical
iz 27 &= (px) » LB RIZSmE Rz
P Giomedical

42
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Promise
Biomedical

D

Promise
Biomedical

Logomark & Logotype - Black and white

D

Promise
Biomedical

White
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rp Promise Logomark & Logotype - Black and white
*+7 Biomedical

Promise Promise
Biomedical Biomedical |
Promise rp Promise
Biomedical +7 Biomedical oy

Promise
Biomedical

40% Grey




Promise Logomark & Logotype
'p Biomedical

Don’t do these to wordmark layout
AL IR

=) Promise 2 Biomedical D
 Biomedical 1
Don't outline the logomark 4 Do not crop the logo Only use colors specified in the brand guidelines. Avoid =

RIS EIRIMESL RIER VIR

using any colors that are not included in the instructions.

RIMERERARIEENEE

\ ]
Yom d\C"a ) Promise Promi

? vg\oﬁ'\ *< Biomedical + Bigmedk 2|
Rotation is not allowed s Do not stretch or compress the logo =k Do not use shadow =k
aa ) heds am ) AL{RER 7 aa {ERIER

o2imonl ) Promise 3> Promise
Isaibsrmoi] q. +7 Biomedical Biomedica
Do not flip the logo = Don’t use a container around the logo = Do not use the logo on unapproved backgrounds. ==
R aa ) {E FHERRE 42 D ERRKENBR M AETE =
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_p Promisq

Biomedical

Logo Usage
- combination

BIRERBIU - BX

During the initial stages of the new brand reveal,

the logo and word should be used frequently.
This approach helps people associate the
name with the mark, thereby reinforcing brand

recognition.

ExTm RS R BFEAPS E - FEIAZHE B SRS
B8 BIIRB AP 2 i AR RSB 2R EE 2K - e
MN5E kRl o

Promise
Biomedical

ﬁﬁﬁﬁﬁﬁﬁnfﬂ L%EET&E@E%’E@
%*TFI 1 *DY% TFI b

When using the layout logomark, avoid
repeating the mark and wordmark in
other areas.

Logomark & Logotype

j Promise @

Biomedical

Promise
ﬁ Biomedical

re

Promise
Biomedical

E%ﬁﬁﬁﬁnfﬁ L%EEME@E%’E@
=5 *TFI 1 *DY% TFI b

When using the layout logomark,
do not repeat the mark and
wordmark elsewhere.

46




Promise Logomark & Logotype
p Biomedical

Loge Usage
When using the logomark, the wordmark can - p
- LOg o also appear on the page.

Ensure that it is not positioned too close to the

ﬁ* 1%% Tj- k, logomark to avoid creating the appearance of a
different lock-up.

The logomark can appear alone when necessary. R - XPRas Al AR ERE L - SRR
elogoma PP y Bt s RIS - B A R ENES

However, the wordmark can support the e
logomark if it helps clarify the brand’s presence in
context. Additionally, the wordmark can act as a

grounding element if there is excessive negative The wordmark should not appear if the word

: “Promise” is prominently displayed at a large scale
space In the layOUt' in the layout to avoid redundancy.

it + S yom e e NREMB R AREEGIFER T “Promise” —58 » BIARFEL
BN ERF ] DAEIREER o AT » BEL TXH S iELE , DIBG EE o

BB BE B mhiFE - XF ?&E%TME%H)J i ©
LtESh > MRMBRFEBSZSNRZER > FIFS
A LAERIRETTRER -

Promise

Biomedical
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i Logomark & Logotype
_p Promise g gotyp

Biomedical
@ Promise
'p Biomedical @ @ @
p E{grrrr\‘ciasdeical

p Promise

Biomedical

D Promise

Biomedical

@ j Promise

*+7 Biomedical

p Promise

Biomedical
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Promise Logomark & Logotype
'p Biomedical

X P Bl | 5 @ 2

Promise
p Biomedical
) )
2.
AN \9&
.0 <o
0(6\906\0 ngo&
/\Q‘é’\o(0 ?
®
@ Promise
'p Biomedical
Promise
P Biomedical
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Promise

Y

Biomedical
Folders
[ B 4 : ] B Baw : B colourlogo : B svG :
Files
FE TR AR QIR U E RN RIF BIER X1-X4: Originally differentiated by
N resolution, only X4 will be kept as the
[RFXT - X4E’\J§BU%EZ1’=7|‘EEZ§§  BRR standard for the highest resolution.
PREXME B BRI BT RRERIRE B&W: Storage for black-and-white logo files.
| B Colour Logo: Reserved for storing the pure
B&RWAEHLOGOEEREFNE logomark files.
o SVG: Vector files that prevent jagged edges
Colour Logo BIER D A#ELogomarkB 7K & and blurriness. Most software can access
these directly, and using these files is
SVGAMEEE » A ELREEIEMIR recommended to ensure the best quality.

R SEEECEESERFHER - ERERILL

ERFENHERE °
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Biomedical

Colour

Palette
B R E

Promise Biomedical’s color palette conveys
reliability, and a professional medical atmos
The balanced and structured use of color
essential to the brand’s overall identity:

Promise Biomedical BB ¥ A IRIEE (SE Rl
BEAE - B aNEEcERE mEEiciERE




Promise Colour Palette
'p Biomedical

T8 - EHiF T8 - XEHEH

Primary Colour - Logo Primary Colour - text

#0089ca ... . #003366
C81% M36% o | | oom

C100% M87% Y33% Y23%

T8 - B

Primary Colour - Logo Primary Colour - text

#42clc/ 10100/0]010 Opacit Opacit
C65% Y25% RO GO BO e aom

60% 40%




_p Promise

Biomedical

525 |3 A s == == A0 El

The same rule can be applied to
both screen and print

Dup_licate(;che logo Wik’]thout altering  #E BB AR EE K/ » WASERH
Its size and use it as the margin. . N T,

1EI2EE - MERIFASAYEEIRBR D EL"P
Ensure that the beginning of the

(13 99 M\l m &
logo is aligned with the “P” and “B.” *D B ij’:'

Colour Palette

Promise
p Biomedical

Exs&En
Promise team has over 10 years of experience

and supply chain management in the MedTech
industry.

We look forward to building strong partnerships

#0033606

with leading global consumer health companies to
bring safe and effective medical products with the
highest quality into Taiwan.

across sales and marketing, regulatory compliance,

:1010101010]0)

EEEs

We believe everyone in Taiwan has the right to
access safe and effective medical products built
with the highest quality. We are committed to
safeguarding the personal health and beauty of
Talwanese people.

Applying regulatory science, we fulfill our promise by
bringing world-leading consumer medical products
into Taiwan, which makes us a

trustworthy distributor for our customers and
business partners.
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° ° Duplicate the quo without al‘gering %ﬁ% ggﬁﬁﬁxaﬁﬂﬁﬁﬁﬁd\ , jﬁﬂé};ﬁ\:ﬁﬁ
Blomedlcal its size and use it as the margin. VESREE o FERABEE HARLA ER 43 1 P

(a1

.p Promise Colour Palette

Ensure that the beginning of the CPWHRE o
logo is aligned with the “P” and “B.” M B

- I;I—'c;_rr_i_i_se
p Biomedical

e - BS

Secondary Colour - Warning

#e/411b

M85% YO5%

R EEIEERBRITUTEE
|
. o — Promise team has over 10 years of experience

Eﬁ@' » E/_-l_\@ across sales and marketing, regulatory

Secondary Colour - Remind compliance, and supply chain management in

#28a3a/ the MedTech industry.

0] 0 0 0]

C 5% M13% Y37% K1% We look forward to building strong partnerships
with leading global consumer health companies
to bring safe and effective medical products
with the highest quality into Taiwan.

9B - sTaCE® | | o

| We believe successful businesses are built with trust and

Secondary COIOLW = Remark professionalism. We are committed to being a trustworthy

#1 8658C distributor for our customers and business partners.

C88% M51% Y26% K10%
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Unauthorized use of colors is strictly RASIZVE(EFHER
prohibited.
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_p Promisq

Biomedical

Typography

Typography

Thoughtful and intentional use of typography is essential to a0 BB St ERBEREFT Promise Biomedical aah#HS—1E 5 EEP

every aspect of the Promise Biomedical brand. e Z2FAEEN » RITHERBI—EERAR T HMmENEERIRLE BEM
— % -

Maintaining consistency in our typography ensures that

both our brand and our messaging convey confidence and HMIZIET Area Normal Al PingFang SC (355 %) {EARMIEES

cohesiveness.

ie  AEMEAERM « AISEEM—EIE - I - BIRFREHREST

We have chosen Area Normal and PingFang SC as our primary I FES - DR INERE

typefaces for their professionalism, trustworthiness, and

= o

uniformity. Additionally, Noto Sans Traditional Chinese has been EREFEARMINEELHTTHEEMITE—IRER » AR ETEHMPIER

"“"E

selected as our website font to enhance loading speed. TR EEESNAR -

This typeface is as crucial as any other element in our
guidelines, as it plays a prominent role in all our textual
communications.
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Promise Typography
'p Biomedical

+

E n g I iS h Fo nt Area Normal - Regular For text and article

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

*

Area Normal - Bold For title and warning

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz

+
Area Normal - Thin Additional Information
Please apply the different font weights
according to the usage guidelines in your ABCDEFGHIJKLMNOPQRS TUVWXYZ
target paragraphs. abcdefghiklmnopgrstuvwxyz

s B (E AR EBRAG A BN FERIIRNBIREER -
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Promise Typography
'p Biomedical

+

Ch i n ese F0 nt PingFang SC 387/ % - Reitfaler .ﬁ’q\fﬁigiﬁi?ﬁﬁ(':'

i es e mn Bl R F 5, STRE HE B RIER . <EET

}

Eﬁﬁﬁﬂi
+ ” _
PingFang SC $#&7 # - SemiBold FANRIEREEE R
e EEmbRER,TEEEENEE. ZEERM
HIFEE
+ . - =4 . o Sil=
Please apply the different font weights PingFang SC 2575 2 — Thin ARIMETLE
according to the usage guidelines in your AR = ORREZE FEHEEIEE . EEEFA
target paragraphes. 1Y 7EGA

s B (E AR EBRAG A BN FERIIRNBIREER -
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Biomedical

A4 and paper
print item

A4S ELE il SR B FEE R/ NFRED

1ERE : 16-24pt

21Z%E : 14-18pt

RS : 10-12pt

ATEZ © 8-10pt

FIE  BERIFE0-1.5%2ME » LMERIFAIEY -
178E : ANXMITEE—RRER A FEEA/\IN120-150% >
Hlan12pthyF g vl LA{FE A15pt91TEE ©

EhsWord{EA » FIEEITIERIEFIRINRE -

Title: 16-24pt

Subtitle: 14-18pt

Body Text: 10-12pt

Footnotes: 8-10pt

Letter spacing: Typically kept between 0-1.5%
for readability.

Line spacing: For body text, line spacing is
generally set to 120-150% of the font size. For
example, 12pt font can use 18pt line spacing.

No need to do additional setup for letter space
and line space while using Microsoft Word.

EREDRE
15 — 20mm

Margins:
All sides 15 - 20mm

Typography

he Future of Urban Living: How Smart Cities Are
Revolutionizing Our Lives

As the world becomes more interconnected, cities are evolving to become smarter and more
efficient. Smart cities integrate advanced technology with urban infrastructure, creating a
seamless experience for residents. From intelligent transportation systems to eco-friendly
buildings, the future of urban living is all about convenience, sustainability, and improving quality
of life.

Key Features of a Smart City

Smart Transportation: Imagine living in a city where traffic congestion is a thing of the past. Smart
transportation systems use real-time data to optimize traffic flow, manage public transport, and
even provide predictive insights for commmuters. Electric vehicles, bike-sharing systems, and
autonomous cars are integral to this vision.

Fnergy Efficiency: Smart cities prioritize energy conservation by utilizing renewable energy
sources like solar and wind power. Buildings are designed with energy-efficient materials and
equipped with sensors to monitor energy usage, ensuring minimal waste.

Connected Public Services: Public services such as healthcare, education, and safety are
enhanced through technology. For instance, telemedicine allows residents to access healthcare
professionals remotely, while smart classrooms provide students with interactive learning
experiences.

Sustainability: Environmental sustainability is at the heart of smart city initiatives. Green spaces are
ntegrated into urban designs, and waste management systems are optimized for recycling and
composting. The goal is to reduce the city's carbon footprint and make it more resilient to climate
change.

Challenges and Opportunities

Despite the promise of smart cities, there are challenges. Privacy concerns arise as more data is collected from residents,
and the cost of implementing new technologies can be high. However, the long-term benefits—such as improved public
services, reduced environmental impact, and a higher quality of life—far outweigh these obstacles.

n the next decade, we will witness the rise of more smart cities across the globe. As technology continues to advance,

urban environments will become more dynamic, interconnected, and sustainable, revolutionizing the way we live, work,
and play.

M EALEHRE > WIFERRT
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ZRE : 10-12pt

AN : 8-12pt

T FRAg : 6-10pt

FIE : 0-1% » EREEREF AT EITHERE
170E : 1.2-1.AMEFEER o

EhSWord/{EH » FIREA{TIRRIEFERRINRE °

Title: 10-12pt

Body text: 8-12pt

Technical details: 6-10pt

Letter spacing: 0-1%, ensuring the dense
information does not become crowded.
Line spacing: 1.2-1.4 times the font size.

No need to do additional setup for letter space
and line space while using Microsoft Word.

ne Future or Urban Living: How Smart Cities Are Revolutionizing Our
Lives

As the world becomes more interconnected, cities are evolving to become smarter and
more efficient. Smart cities integrate advanced technology with urban infrastructure,
creating a seamless experience for residents. From intelligent transportation systems to
eco-friendly buildings, the future of urban living is all about convenience, sustainability,
and improving quality of life.

Key Features of a Smart City

Smart Transportation: Imagine living in a city where traffic congestion is a thing of the
past. Smart transportation systems use real-time data to optimize traffic flow, manage
public transport, and even provide predictive insights for commmuters. Electric vehicles,
bike-sharing systems, and autonomous cars are integral to this vision.

Energy Efficiency: Smart cities prioritize energy conservation by utilizing renewable
energy sources like solar and wind power. Buildings are designed with energy-efficient
materials and equipped with sensors to monitor energy usage, ensuring minimal waste.

Connected Public Services: Public services such as healthcare, education, and safety are
enhanced through technology. For instance, telemedicine allows residents to access
healthcare professionals remotely, while smart classrooms provide students with
interactive learning experiences.

Sustainability: Environmental sustainability is at the heart of smart city initiatives. Green spaces are integrated into
urban designs, and waste management systems are optimized for recycling and composting. The goal is to reduce the
city's carbon footprint and make it more resilient to climate change

Challenges and Opportunities

Despite the promise of smart cities, there are challenges. Privacy concerns arise as more data is collected from
residents, and the cost of implementing new technologies can be high. However, the long-term benefits—such as
improved public services, reduced environmental impact, and a higher quality of life—far outweigh these obstacles.

In the next decade, we will witness the rise of more smart cities across the globe. As technology continues to advance,
urban environments will become more dynamic, interconnected, and sustainable, revolutionizing the way we live,
work, and play.

ne Future or Urban Living: How Smart Cities Are Revolutionizing Our
Lives

As the world becomes more interconnected, cities are evolving to become smarter and
more efficient. Smart cities integrate advanced technology with urban infrastructure,
creating a seamless experience for residents. From intelligent transportation systems to
eco-friendly buildings, the future of urban living is all about convenience, sustainability,
and improving quality of life.

Key Features of a Smart City

Smart Transportation: Imagine living in a city where traffic congestion is a thing of the
past. Smart transportation systems use real-time data to optimize traffic flow, manage
public transport, and even provide predictive insights for commuters. Electric vehicles,
bike-sharing systems, and autonomous cars are integral to this vision.

Energy Efficiency: Smart cities prioritize energy conservation by utilizing renewable
energy sources like solar and wind power. Buildings are designed with energy-efficient
materials and equipped with sensors to monitor energy usage, ensuring minimal waste.

Connected Public Services: Public services such as healthcare, education, and safety are
enhanced through technology. For instance, telemedicine allows residents to access
healthcare professionals remotely, while smart classrooms provide students with
interactive learning experiences.

Sustainability: Environmental sustainability is at the heart of smart city initiatives. Green spaces are integrated into
urban designs, and waste management systems are optimized for recycling and composting. The goal is to reduce the
city's carbon footprint and make it more resilient to climate change

Challenges and Opportunities

Despite the promise of smart cities, there are challenges. Privacy concerns arise as more data is collected from
residents, and the cost of implementing new technologies can be high. However, the long-term benefits—such as
improved public services, reduced environmental impact, and a higher quality of life—far outweigh these obstacles.

In the next decade, we will witness the rise of more smart cities across the globe. As technology continues to advance,
urban environments will become more dynamic, interconnected, and sustainable, revolutionizing the way we live,
work, and play.

BEREDRE Margins:
10 — 1omm All sides 10 - 15mm

ESRLEHIRE > WIFERRT
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o o (EHEENBEBRETEIRIEE A E S TRt - are for reference only. Actual usage should be based on the designer's
Blomed [ Cal design, tailored to the unique characteristics of each product.

POSMBERIFERTIR ~ Bk BES > FEHK N EW P RO D U CT

sEXURIRBIRS | » BREREFER—B TR -

+ > Prom ise POSMEZHHEBEZFERZTRIL > KIMERZZ > BIR POSM needs to be customized for each project. The sizes provided

POSM materials typically include sales displays, posters,

+{E8E : 28-36pt flyers, etc., and need to have strong visual appeal, ensuring
EI1Z88 : 18-24pt important information is easily noticeable.
X : 12-16pt

PIE : 0-1% » WIERIHE -
/85 + 1.3-1.56E AN -

HhXWord®{&F » FIREATTIRRIEFRIINRE °

POSM materials typically include sales displays,
posters, flyers, etc., and need to have strong
visual appeal, ensuring important information is
easily noticeable.

Main Title: 28-36pt

Subtitle: 18-24pt Platform
Body text: 12-16pt

Letter spacing: 0-1%, adjusted as needed.

Line spacing: 1.3-1.5 times the font size. BREIMRET Margins: UERLEHITRE - WIFERRT

» 15 = 20mm All sides 15 - 20
No need to do additional setup for letter space SIAesS mm

and line space while using Microsoft Word.
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Exhibition
Materials

KIZSE : 48-72pt up (BURFEEBTRRT)
2I1ZRE : 24-36pt

A : 14-18pt

FIE : 0-1.5% > BHRFIEAR -

1THE : 1.3-1.5(ZFEER/) -

\
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4
Y

— i .
= 1 = e o
1‘.

hy
.

RV HEEREEIRS| N ERIEREFIREE - TR EZEERR
71> FREERK -

REFTEHHBEERERL > KMEHRSS  BREREZK
MRERGETRIRIBEMNEMITBEITRET - WRHRERETETE IR
FTEERREER

Exhibition Materials

Large Title: 48-72pt (depending on the display size)
Subtitle: 24-36pt

Body text: 14-18pt

Letter spacing: 0-1.5%, ensuring text does not become
too tight.

Line spacing: 1.3-1.5 times the font size.

Exhibition design needs to be customized for each project.
The sizes provided are for reference only. Actual usage
should be based on the designer's design, tailored to the
unique characteristics of each details.
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Promise Typography - Leading
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Black and white

Colour Pattern Pattern

67/




I Horizontal Pattern Usage
_p Promise d

Biomedical _
. |||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||Imn%|(alrl.lqlﬁlr‘llll?l\lll|||||||||||||||||||||||||||||||||||||||||||||||||||Im%lllllllllllllllllllll
I I t I \_/ \E
O r I ZO n a 1. Define where is the ﬁ Promise SR
place for logo +7 Biomedical = 4. Make sure corner Cis
P 1 EERENEEEZNUE = aligned to the Top-right
atte r n 2. Put on the pattern corner .
= 4 HERAECHEL LA
2. NEEE :

U Sag e 3. Make sure corner A

and B are aligned to the
border of the page

BMERAEA HAEBEE
B EmEESR

5. Cut off the extra
pattern exceed the page.

5. 37 ZERN R

u Corner B

Since the logo can only be put on the left side
of the page and the middle of the page.

The right side is for logo pattern

4

RABMSEENEERRNFOEELMA - FiAE
HNARIZREENENVE
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I Horizontal Pattern Usage
_p Promise d

4. TERAEZECHEL LA

Biomedical
Corner A =
PY |||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||Imn|||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||II®I||||||||||||||||||||
I I t I O \E
O rl ZO n a 1. Define where is the p Promise S
place for logo Biomedical = 4. Make sure corner C is
P L EERENEEZENUE = aligned to the Top-right
r n = corner
atte 2. Put on the pattern

2. NEERE

U sag e - B&W 3. Make sure corner A

and B are aligned to the
border of the page

BMERAEA HAEBEE
B EmEESR

5. Cut off the extra
pattern exceed the page.

5. 87 SERINE T

U Corner B

Since the logo can only be put on the left side
of the page and the middle of the page.

The right side is for logo pattern

4

RABMSEENEERRNFOEELMA - FiAE
HNARIZREENENVE
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ﬁ Promise Horizontal Pattern Usage - The various example
*+7 Biomedical

Promise
p Biomedical

Promise
-Ij Biomedical

p Promise

Biomedical
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ﬁ Promise Horizontal Pattern Usage - The various example
*+7 Biomedical

DO not do these to your

pattern

P Glomedical P Glomedical P Elomedical P Blomedical
Without delete the transform the pattern Do not follow the Do not rotate it
exceed area instruction
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Promise Horizontal Pattern Usage
'p Biomedical

p Promise

Biomedical

Vertical

Pattern

Usage
et () ) o

touched the border

e e s Make sure corner A is
HCHIEEE
ERmRCHRER touched the border
EEAEAHEER
Since the logo can only be put on the left side of the
page and the middle of the page. Corner B
The right side is for logo pattern / Make sure corner B is
touched bottom-right
RA&BEMEBENETEENFOE LM - FUE corner
HIAHIZEENENUE A% B WEAT
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Promise Horizontal Pattern Usage
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p Promise

Biomedical

Vertical

Pattern

Usage - B&W
et () ) oo

touched the border

e s Make sure corner Ais
HEEEXCEHBEER
B touched the border
EEAEAHEER

Since the logo can only be put on the left side of the
page and the middle of the page. Corner B
The right side is for logo pattern / Make sure corner B is

\ touched bottom-right
HIAHIZEENENUE EEEEBYEL T

/3




.p Promise Vertical Pattern Usage - The various example

[ ] [ ]
Biomedical
P i P : P .
+) Blomedical +) Biomedical +) Biomedical




ﬁ Promise Horizontal Pattern Usage - The various example
*+7 Biomedical

DO not do these to your

pattern

P Glomedical P Glomedical P Glomedical P Glomedical
Without delete the transform the pattern Do not follow the Do not rotate it in the
exceed area Instruction non-authorized way

75




Biomedical

Photography




Photography

_p Promisq

Biomedical

Photography

Promise Biomedical’s imagery should convey trust, professionalism,
and a natural feel for everyone. It should never appear like generic
stock photos or have a cold, corporate tone.

f%h&mm%ﬁ%@LTFE = SANEST  BIIEERRER
BRSBTS B ENE -

[}
Imil
I

/fITI'

1'| \\[I1”
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Photography

Our photography draws inspiration from our brand voice, which
merges trust with purposeful communication.

We prioritize professional, confident, bright, positive
atmosphere.

The visuals should embody these traits, reflecting authenticity
without relying on artificial gloss or stock-like appearances.

It's essential that the imagery conveys an honest, unembellished
reality.

FEEE B BZBSER - BiE - BREBSNAEZIRES -
REMNREZASIRELYE - RIREBHEBZNGEL - MABEKER
PRALLERBERENR

HRRBERE - REEHIVNRER - HMFEERIER ~ 781 - i
X BARE -

iStock™
Credit: Ridofranz

Photography

r’
iStock

Credit: Viadimir vViadimirov




_p Promise Photography

Biomedical
BB RHE 215 HEDEEE - MERRENKRIRIEIV K BEEARE O\ =
(v) Nature in the modern landscape (v) casual clothes when you want to target B2C  (v) Family, heartwarming

CFAr P

(v) Smile (v) Bright Image (v) Formal clothes when you want to (v) Happy, positive (v) clam, peaceful
() Confident WX~ A% ~ B8 target B2B, business exhibition, etc. 1E [a) B R BA RN 1B 4 PRI BENRES

EHPENEERE - FEAERRE
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Promise Photography
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BT > ARELEAE R HEli BAREAAE S EILE ENR{HES
(X) Too complex and choatic (X) Too dark (X) High contrast and over exposure (X) too abstrative

sl

iS}d?tck | \ | L o
£ (i 3 2 BENGE » FEIEAEICRR BEEM  RBREIEESR ) EE SRS
(X) Artiifcial light effect (X) Too blurry and do not provide and visual meaning (X) Too close to the audience

. , WS N
.-'L ' o '-g.. . _) tl

L my, [ER
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Photograpgy

Promise
p Biomedical
Style A Horizental- Full page
iStock _
Credit: JLeo=Julia Amaral
W | _ -
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Photograpgy
Usage

Style B Horizental - Half page

Promise
'p Biomedical

8 " p \ ' ; 7‘
& iStock
- Credit: JLeo=Julia A
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Promise Photography
'p Biomedical

Photograpgy
Usage

Style B-1 Horizental - Half page with
pattern

Promise
p Biomedical

N L F a2
. 3 Credit: JLeo=Julia A

The rule of pattern is located in the pattern

Instruction page
BlERER A VMU EE R
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Promise Photography
'p Biomedical

Photograpgy P fomse
Usage

Style C Horizental - 1/4 centre
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Promise Photography
'p Biomedical

_p Promise

Biomedical

Photograpgy
Usage

Style A square- full page

s "
iStock _
Credit: JLe@=Julia Amaral

_

- \ J
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Photograpgy
Usage

Style B square- half page (B)

The rule of pattern is located in the pattern

Instruction page
BlERER A VMU EE R

Promise
'p Biomedical

iStockh
Credit: JLce = Julia Amaral

=S

Photography

Promise
p Biomedical

iStockh
Credit: JLce = Julia Amaral

=S
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Promise Photography
'p Biomedical

Photograpgy
Usage

Style B square- half page (R)

p Promise

Biomedical

p Promise

Biomedical

The rule of pattern is located in the pattern

Instruction page
BlERER A VMU EE R
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Promise Photography
'p Biomedical

Promise Promise Promise
ﬁ p Biomedical p Biomedical

+7 Biomedical

Photograpgy
Usage

From right to left

Style A Vertical - Full page
Style B Vertical - 1/3 Page
Style C Vertical - 1/2 Page
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Promise Photography
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p Promise p Promise

Biomedical

Biomedical

Photograpgy
Usage

From right to left
Style B Vertical - 1/3 Page
Style C Vertical - 1/2 Page

iStock

Credit: JL&%,
&

- 4\
-

The rule of pattern is located in the pattern

Instruction page
BlERER A VMU EE R
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Biomedical

Promise
P Eomise

capillus

Promise
'p Biomedical

Crowth & Wellnhess
Nutraceutical

60 capsules

P i .
P Giomedical  capillus
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