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A place which speaks of art,
cultural, and a tint of rebellious yet elegant sophistication -

Pine trees are one of the few groups of trees that don’t produce flowers or
fruits. Bar Pine abide with the spirit of discretion, is devoted in
contributing to cultural progress by its unique and stylized incubation hub.

Like Pine, with a growth habit of trailing and scandent stem, we stay
close to our true selves, branch out to infiltrate every aspect of life,
and simultaneously invite cultural key players to trace back to their
roots to inspire and be inspired.



Bar Pine

VI Guidelines

Opportunity gmes:

Our TAs Our

Our Mission

#Individualized #Reflective
To provide To evoke
A Space to Be and Inspirational

Belong Conversations

#Responsible

To encourage
Cultural
Progress
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Build relaxing and sensible refug

for creatives and like-minded
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Taste
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Through reflective cocktail experience,
promote everlasting fertility of

creativity and culture

Ll

Culture

A
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Foster culture through recreation of

small communities and networks
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A Closer Look at Our
Brand Elements

Tribute to the magnificent tree in
relation to many legends, beliefs and folklore
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Pine trees are one of the few groups of trees that

don’t produce flowers or fruits.

Bar Pine abide with the spirit of discretion, is de-
voted in contributing to cultural progress by its

unique and stylized incubation hub.
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A place which speaks of art,

rebellion and cultural development...
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Don’t add any
visual effects.
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Don’t compress the logo.
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Scale down. Scale up. Maintain clear space.
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Design is what makes us.

If you’ve just finish reading this brand guideline, you have our
appreciation. We know applying these principles takes time and
effort, but the stories we tell will be much more stronger through
these designs.

We believe you share the same belief in details and quality with us.
We have additional resources and guidance on the entire Ultracom-
bos brand. If you ever have any additional questions about our
visual identity and its application, don’t hesitate to visit: @bar_pine

B BAR PINE



